Reinvigorate Your Practice, Part 5:

Louder Than Actions,
[.ouder Than Words

From parking lot size to paint color,
your facility is your brand. Design choices

tell clients what to expect.
by Colleen Ryckert Cook

Trends magazine, September/October 2009

our brand starts from the

inside — a definition of who

you are and what you want

to be. Everything from the

speed of your movements
to the volume and tone of your voice
conveys who you are. [t moves outward,
making distinct impacts on the medicine
you practice, the staff you hire and the
clients you attract and retain. It colors
your interactions, determines how you
spend your revenue and defines all that
you value the most.

The facility in which all of this plays
out is one of the more important facets
of your brand. After all, it is the first
impression potential clients have. It sets
up their expectations of what they can
find within your walls. And as we've
found with other aspects of your prac-
tice, each type of practice comes with
certain inherent expectations regarding
design and decor.

In this fifth part of our six-part series
on revamping vyour practice, Trends
examines the architectural elements
of each type of practice. Which design
choices matter the most for each, and
what changes, small or large, might you
make to solidify your brand?






